USA VALUES, LLC

Objective:

*Create an advertising network to attract high quality prospects (opt-ins)
in unlimited numbers at a cost that can be limited.

*Unlimited web based crossover of Business, Stores, Services,
Apartments, Organizations, Purchasers, Consumers, Families, Residents,
Members, Employees.

Our public service message:

* Undisputed positives, to start proactivity
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Join our USA VALUES Business to Family Network

Local Business to Consumer / Family Advertising
Local Business to Business Communication

Families Opt-in for the deals and services from our posts

Businesses join as posts to be part of the Community Solution

Business to Business is quarterly promoted via an opt-in email

Please Take this action

Start to advertise your best call to action in support of the public service message to Mom with USA VALUES LLC on
this web page as a part of the Business Network. http://www.usavalues-character.com/sponsors.shtml for B to C
and http://www.usavalues-character.com/sponsorsb.shtml for B to B. You may not have business to consumer
needs, but we need the B to B community to connect with the message. It costs you only $S360 per year to be a
part of the business to business base growth and development.

Honestly, it will take your stated influence with employees and others to complete the business statement of what
is first thing first. We look forward to explaining your part in creating new money for this delivery without
increasing the taxes. This development will require more rigor and commitment from our community, becoming a
non exclusive growth opportunity for the veteran.

Thomas Wolfgram, 651-735-3018, tomwolfgram@usavalues-character.com
USA VALUES, LLC
7879 Somerset Ct
Woodbury, MN 55125, ,


http://www.usavalues-character.com/sponsors.shtml
http://www.usavalues-character.com/sponsors.shtml
http://www.usavalues-character.com/sponsors.shtml
http://www.usavalues-character.com/sponsorsb.shtml
http://www.usavalues-character.com/sponsorsb.shtml
http://www.usavalues-character.com/sponsorsb.shtml

The Public Service Message

Really, There may be 100 ways to write
this but really only one FIRST THINGS
FIRST to do. Please discuss it. The
progress for the child and the whole
local area starts as soon as the one size
fits one pre-k delivery starts.
Thomas Wolfgram
-President- USA VALUES, LLC

651-735-3018, cell 612-968-1579
www.usavalues-character.com

The Truth, Without the gift of Early
Reading Skills all children are behind
before they even start kindergarten.
The Gift, Only an individual gift
delivers early reading skills at age 2,
3, 4 and 5. This gift is the key to
opportunity. It is society’s best
(effective and lowest cost) approach
to preparing the most at-risk to
want opportunities, choices and
engagement.

The Focus, When 100% of the
children start kindergarten ready to
read English the urban school has
excess resources to meet the larger
community requirement. K-12
Schools are vested but not funded in
100% of the children starting
kindergarten ready-to-read.
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